





Good design principles - Use these as a guideline

One thing dominates the page

Could be a headline or a picture but not both. When you emphasize
everything, you emphasize nothing. Too many voices is noise.

A combination of graphics and text is compelling

The image draws you in, the text explains why. Use html for text instead of
text as graphics to save file size.

The primary message should be in the top 1/3 of the e-mail

This often determines whether your entire message gets read.

Use white space

If something is too dense, it’s overwhelming. If it’s open and airy, it’s friendly
and inviting.

Make the logo/branding and the call-to-action clear

Make sure you can see these without searhing. You want to leave a lasting
impression, even on someone whose attention is divided.

Contact information

For questions or to reserve an ad mail campaign, contact your Tribune
Account Representative

For general or technical questions regarding ad mail, contact Molly O’Keefe at
mo’keefe@tribune.com
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